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U.S. media spend to reach $357.3 
billion – 6% growth YoY (Forrester)

Hot ad categories: retail (9% growth), 
travel (9% growth), food & drinks (6% 
growth) and automotive (6% growth)

Overall digital spend growth will slow 
down to 7% compared to high growth 
post-COVID in 2021 (39%) and 2022 
(13%)

M E D I A  S P E N D  P R OJ E C T I O N S  I N  2 0 2 4

U.S. Media Spend Global Media Spend



U. S .  T V  A D  S P E N D  O N  T R A C K  F O R  G R O W T H

TV ad spend to hit 
$74.4 billion in 
2024*

CTV ad spend 
expected to grow 
by 16.2% and 
surpass $20 
billion in 2024**

*Source: WARC
**Source: Advertiser Perceptions



P R I N T  A D V E R T I S I N G

• Ad spending in the Print Advertising market in the United 
States is forecasted to reach US$10.36bn in 2024.

• The largest market within this market is Magazine 
Advertising, with a market volume of US$5.34bn in the 
same year.

• When compared globally, the United States is expected 
to generate the highest ad spending in 2024, amounting 
to US$10.36bn.

• By 2029, the number of readers in the Print Advertising 
market is estimated to reach 85.72m users.

• The average ad spending per reader in the Magazine 
Advertising market is projected to be US$97.90 in 2024.

• Print advertising in the United States is seeing a shift 
towards digital platforms, reflecting changing consumer 
behavior and technological 
advancements.  Statista.com, " Market Insights "



• Total bankruptcy filings in the US 
rose 16.8%, with significant 
increases in both business and non-
business bankruptcies, in the 
twelve-month period ending Dec. 
31, 2023.

• Business bankruptcy filings rose 
40.4% in the year ending Dec. 31, 
2023.

• This is the fourth straight quarter 
that total bankruptcy filings have 
risen, following over a decade of 
decline.

U . S . B A N K R U P T C I E S  O N  T H E  R I S E



2 0 2 3  B A N K R U P T C I E S  B Y  I N D U S T R Y

Source: S&P Global, data compiled Jan 2, 2024 



A D  S P E N D  B Y  I N D U S T R Y



L A R G E S T  T V  A D V E R T I S E R S



LO N G -T E R M  D E BT  &  M I S S E D  C U S TO M E R  PAY M E N T S  A R E  B I G  
T R I G G E R S  F O R  C A S H  F LO W  I S S U E S

Businesses reported long-
term debt increased*

58%

Most (76-100%) invoices 
are paid on time*

14%

Businesses reported 
DSO has increased*

57%

*Source: Creditsafe Research, Perils of Rising Debt & DSO, May 2024



H O W  A / R  P R O C E S S E S  A F F E C T  C A S H  F LO W  

Customers pay late because 
of invoicing mistakes*

37%

*Source: Creditsafe Research, Perils of Rising Debt & DSO, May 2024

Send 100+ invoices to 
customers every week*

62%

Customers pay invoices 
31-60 days late*

46%



Segment by:
• Sales channel

• Direct or agency

• Ad format 

• Sales rep

• Risk score / payment 
behaviors 

• Sales volume and/or 
company size

• Geography

S E G M E N T  R E C E I VA B L E S  BY  R I S K



Q U E S T I O N S  TO  A S K  B E F O R E  
S E G M E N T I N G  Y O U R  

P O R T F O L I O

• Is my existing A/R or ERP system capable 
of segmenting my portfolio by risk?

• Do we have the necessary data available 
to spot risk patterns and trends?

• How do we want to segment risk? Which 
categories are most important?

• Would it be helpful to have a 3rd party 
analyze and assess risk for your entire 
portfolio?

• What tools don’t we have that will help us 
segment our portfolio more effectively and 
reduce overall risk?



• Credit Groups 
• Trade 

Associations
• Information 

providers

TA K E  A D VA N TA G E  O F  M U LT I P L E  D ATA  S O U R C E S

Data to Leverage



S E T  C O L L E C T I O N S  S T R AT E G Y  B A S E D  O N  R I S K

Use credit score, DBT 
and number of legal 
filings as factors for 
prioritizing collections

Prioritize invoices based 
on risk and likelihood of 
payment, not based on 
age of debt



A U TO M AT E  D E C I S I O N S  BY  R I S K

Build workflows based 
on credit policy and 
risk scores

Automate decisions 
that are low risk

Deeper analysis of 
customers identified as 
high risk
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